
n % n % n % n %
Basketball 83 17% 35 3% Running/jogging 98 21% 36 6%
Softball 71 15% 39 3% Weight training 98 21% 42 6%
Touch/flag football 54 13% 7 1% Cardio equipment 122 19% 47 4%
Soccer 69 13% 40 4% Bowling 117 15% 27 3%
Volleyball 60 12% 22 2% Walking 107 14% 111 10%

n % n % n % n %
Fishing 142 21% 246 21% Watching TV/DVDs 72 12% 255 29%
Picnicking 134 18% 147 15% Movie theaters 42 10% 178 30%
Bicycle riding 67 11% 98 12% Festivals/events 48 7% 84 13%
Skeet/trap shooting 55 9% 26 3% Live entertainment 35 7% 69 10%
Hiking 61 9% 200 23% Sports events 33 7% 105 15%

n % n % n % n %
Entertaining at home 156 22% 424 38% Auto detailing/washing 93 14% 82 7%
Happy hour 77 13% 114 12% Internet applications 63 11% 29 2%
Special family events 76 7% 308 29% Auto repair 54 8% 78 6%
Night clubs/lounges 45 7% 169 21% Picture framing 40 6% 12 1%
Dancing 47 5% 176 19% Digital photography 20 4% 44 5%

            The 91 leisure activities have been categorized into distinct areas that correspond to MWR 
functions.  The table below presents the top five leisure activities for all respondents at your installation 
for each of six categories.  Also shown in this table are the percentages of respondents participating on 
post and off post.  The activities in each category are ranked by the percentage of on-post participation.

On Post Off Post On Post Off Post

TOP LEISURE ACTIVITIES BY CATEGORY

Social Activities Special Interest/Arts & Crafts Activities

Outdoor Recreation Activities Entertainment Activities
On Post Off Post On Post Off Post

Team Sports Activities Sports and Fitness Activities
On Post Off Post Off PostOn Post
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